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LOCAL SEO

SET UP YOUR GOOGLE MY BUSINESS

Google My Business is an often overlooked part of SEO, yet it is
so important and powerful.  Why? Because when people
search for your service or product in your local area, your
business may show up in the business map listing on the 1st
page!   
 
Tick off this checklist to get off to a great start: 
 

SETUP GOOGLE MY BUSINESS 

 

Register for Google My Business (GMB) and verify your

address (no PO Boxes allowed).

 If you're a home-based business, set your address to "serve

customers at their location" so your street address is private.

(remember, you get better results with a physical address

made public.)

Ensure your basic contact details and address on GMB are

exactly the same as on your website

Select the main category and secondary categories that

cover the main services of your business.  Check your

competitors to see what categories they are using.

Download the app onto your smartphone to get notifications

and messages.

 

GO TO GOOGLE  

MY BUSINESS

https://www.google.com/intl/en_au/business/


OPTIMIZE YOUR LISTING 

 

Copy the link to your GMB business listing and ask your

happy customers for a review. 

Respond to all of your reviews, (positive or negative.)

Upload images and photos for each of the photo categories

provided.

 

 
KEEP GOOGLE MY BUSINESS UP-TO-DATE 

 

Regularly update you business information as soon as

anything changes.

Review any suggested edits for your business.  From a

recent GMB feature update, anyone at all can suggest an

edit for your business, including your business name!  If you

don't check regularly, these suggestions will go live, so

make sure to review and approve/disapprove any changes.

Upload posts (just as you would to Facebook) on any

milestones, blog posts, announcements or sales. To save

time, simply re-use some of your posts for Instagram or

Facebook!  Here, you can also add a button and a link to

drive traffic to certain pages.

Check your GMB analytics and see what search terms you

are coming up for.  

  
Need more help with your marketing?  Click

here to get help with our friendly step-by-step
marketing coaching. 

https://www.retroeventsmarketing.com/marketing-coach/

